
Your customer database is a valuable asset, although it could be far more valuable by May this year.

The GDPR Data changes will not be affected by Brexit as it is already in UK law. The regulation is designed to 
protect an individual’s rights to privacy and use of personal data.

So what level of turnover is your business generating through your sales and marketing efforts? Whether that’s So what level of turnover is your business generating through your sales and marketing efforts? Whether that’s 
via telephone sales calls, email broadcasts, direct mail campaigns or digital marketing I’m sure, like us, you 
don’t want that opportunity to be restricted?  So at First Mailing we are here to help you understand what you 
can and can’t do and who you can and can’t contact under the new GDPR laws being enforced soon.

TWO IMPORTANT FACTS -    

   A work email address is personal data.

   A mobile number whether work or private should be considered personal data too.

Are you a business marketing to consumers (B2C)

With B2C marketing you’ll find things a little bit more difficult because you will not be able to freely target 
consumers across all methods of communications as you do now. You will have to gain their consent which 
means they must have opted in to receive sales calls, email offers, letters and brochures. This applies to 
current customers as well as prospects.

Are you a business marketing to other businesses (B2B)?

With B2B marketing it’s the same as B2C when it comes to email communication. You can only contact them 
once they have opted in, however with postal communication you can mail to them as long as you give 
them a clear & easy way to opt out.

Telephone communications will also be restricted. If the contact is registered on the telephone preference 
service you cannot call them. If they contact you and request a call back or quote, calling them classes as 
legitimate interest.  For existing customers this falls under soft opt in, giving you the option to contact them, legitimate interest.  For existing customers this falls under soft opt in, giving you the option to contact them, 
however you must always provide a clear option for them to opt out at any point.

THE DO’S AND DON’TS OF GDPR 
FROM MAY 2018
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Over the coming weeks we will be sending out regular updates in relation to GDPR.  We will be covering what you 
can and can’t do when it comes to marketing and consent.

Sign up to more GDPR advice and updates here  

Cambridge Office: 08456 349522
Milton Keynes Office: 08456 431 595

https://confirmsubscription.com/h/d/292541DBF527F5EF

